Towards a greener, 
mare competitive Ontario 

Behind the Strategy lies the vision of a green 
industry sector in Ontario that is a leacUng 
producer and exporter of environmental 
goods and services and an industry that's 
giobalty competitive. To reach this goal, the 
Green Indusdy Strata works to: 

^ develcp Ontario suppliers of ffven 
goods and services; and 

^ stimulate market opportunities 
- for Ontario suppliers. 



\- Hie Green Industry Strat^ .. . 

^ promotes industrial/economic renewal by 
developing bi^tfy-skiUed, value-added industries. 

i!^ brin^ about cost savit^ and enhances 
competitiveness ofour existing industries. 

■fr fosters employment and training in a bi^ growth 
sector of the economy. 

^ promotes environmental protection and pollution 
prevention. 

-)}(- st^ports community economic development and 
brings together local groups to develop inflated 
environmental solutions. . 

^ advances continuous innovation, green technology 
and its Implication to strengthen Ontario's economy. 

^ helps companies and homeowners in local 
communities to contribute to their community's 
economic dev^pment by "goit^ green. " 

1 he Greai Industry Strategy's success ultinatdy depends 
on the strength of partnerships . . . partnerships among 
industry, government at all levels, and the community, 
including consumers, labour and environmental groups. 
By working together, these groups can take advantage of 
the tremendous opportunities offered and at the same . 
time help to create a betto* world V 

For more information: 

Green Industry Office 

Ontario Ministry of Environment and Energy 

10th floor, 56 Wellesiey St W. 

Toronto, Ontario M7A 2B7 

9 Phone: (416) 327-29iB4 ISI 

Fax:(416)327-1510 
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We 



reallwant 
a better world- 
one that includes jobs, 
prosperity and a healthy, 
clean environment 

1 he Green Industry Strategy brings 
industry, communities and government closer 
to that world by linking the economy and the 
environment Spearheaded by the Ontario 
Ministry of Environment and Energy, the 
Strategy is hel^g to shift Ontario's resource- 
based economy towards high-technol(^, . 
value-added green industries. 

These are the kinds of businesses that can 
produce competitive and anironmentally- 
ftiendly, "green" goods, services and tech- 
nologies which help protect Ae environmoit, 
conserve water and energy, reduce waste and 
prevent pollution. For exanqile, products like 
energy-^dent lighting, low-flow toilets and 
new equipment for recycling CF€s. 

Hie Green Industry Strategy supports the 
Ontario Government's economic renewal plan 
by forging partnerships with industry, financial 
groups, communities, environmentalists and 
labour to capture the economic opportunities 
stemming from the growing demand for green 
goods and services. 

This support will help establish new Ontario 
businesses, encourage greater investment and 
strengthen existing green industries. Itvtill 
also create more and higher skilled jobs and 
buiM greener communities. 
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Bottom line Benefits 

Ontario's industry is restructuring due to intense 
competitive pressures from both Nortli American 
and overseas businesses. Our leading manufacturers 
and competitors have found a way of dealing with 
that competition - by using and developing green 
technologies, processes and products that are more 
efficient. By conserving water, energy, and raw mate- 
rials, the green technologies reduce operating ex- 
penses, in^rove business's competitive position and 
protect and increase skilled jobs, hi addition, new 
green technologies help companies to avoid expen- 
sive enwronmental clean-up costs, while assisting 
them to stay one step ahead of environmental r^- | 
lations at home and abroad. 1 

By focusing our skills, information and resources 
on those areas where economic and envircwunental 
objectives converge, the Green Industry Strsffll^ 
helps nurture the green technologies Ontario needs 
to meet the growing international demand for green 
goods and services. In turn, this will create the 
innovative jobs that we need to secure our future. 

The Strategy will help Ontario's products access 
export markets and ensure that the opportunity to 
supply the growing demand for green products and 
services doesn't flow to ofiEshore a>mpanies. We will 
strengthen our chances of becoming a player in one 
of the most dynamic markds of the futtire. 



Hie opportunities are immense 

Green industty is one of the fastest growing indus- 
trial sectors in the world and there is a potential 
niche for Ontario if opportunities are explored and 
developed. 




For instance, the industrial and consumer market for 
green goods and service is estimated at 3.5% of the 
Gross Domestic Product (GDP) or $10 billion in 
Ontario this year. 

Ontario's environmental protection industry alone 
comprises about 2,000 companies with $2.5 billion in 
annual sales and 30,000 employees. Projected annual 
growth rates exceed the growth of the national GDP mS 
most traditional industrial sectors. \ 

Currently total inii(iti||pii^n^MM||^tiM:es in 
Ontario are estimated at $8.3 bilMllMnSare also 
opportunities with foreign markets such as Eastern 
Europe and Asia where green industry is one of the 
fastest growing industiial sectors. 
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The bottom line is tiiis: Ontario can't afford to missjBut 
on such a burgeonmg market, both here at home and 
abroad. ^ 

D^eloping suppli^^ of 
green goods and services 

Business Devel<^me«t (pits, estabhshed in key 
ministries and at Ontario H^dro, proyide green industry 
suppliers with business planning advice and access to 
private and pnUji sector assistance networks; foster 
CanMan and inApational markets for green produds, 
technologies and services; fncourage joint ventures an 
strategic aUiaiices; collect and share market 
information; and, facilitate financial assistance, 





The Green Market Cpportunities Program 
(GMOP), spearheaded by the Ontario government and 
the Ontario chapter of the Canadian Environment 
Industiies Association, brings together major industiies, 
government and labour to gain commitment and support 
r green markets and supplier development. The 

encourages a constructive dialogue between the 
lers to assess issues and barriers and take joint 
action, leading to mechanisms tiiat wiU &dlitate market 
opportunities for new products and services. 

iimamtivefinancilig mechanisms are being 
explored arid developed to encourage banks, tiiist 
companies and venture c^^ pools, as weU as consum- 
ers to respond to investment opportunities offered by the 
environmental sector. I 






A <?rpeif /iK^Bry Ogice, at the Ministry of 
Envirohm^t and Energy, co^irdinales government adiQn, 
provides information, and assist ^em industrial 
rejects. This is a cross-ministerisd e&rt involving other 
ministries including Economic Development and 
THde, Natural Resources and Agriculture and Food 

An environment iwmo^y transfer cetMe in 
Ontario will help small and medi5m-a2ed corapaniesjo 

dop and market new green technoleees and 
products, taking them from the lab to thl^r^lace. 
Activiti^ are now underway to establish d|RS^. 





Stimulating gCM^ n^ir] 
opportiwij 



Green Comn^tMgW 

The govemm^lMMrCoAunities Initiative is helping 
communities in Ontario to reduce energy and water use 
and waste through local partnerships with utilities, 
businesses, environmoital groups, labour and other 
community players. A key component of the community- 
based initiative is Green Home Assessments and follow-up 
home renovations and retrofits. By completing tiiese 



retrofits, which result in energy and water conserva- 
tion and waste reduction, homeowners will help to 
stimulate the dsnand for Ontario's green goods 
and services. 

The Initiative will also help homeowners save money, 
create local jobs and reduce the need for utilities to 
invest in costly infrastructure. 

Green Industrial Analysis and Retrofit (GIAR) 

This project integrates and expands existing govern- 
ment programs which assist companies in analyzing 
then* industiial operations. The Green Industiial 
Analysis and Retrofit project helps companies to 
reduce energ3^*water use and waste generation, 
minimize air/liquid emissions and improve operating 



Ontario Ifydro Demand Mant^ement 

Ont^o Hydro is actively involved in promoting 
energy efficiency in all sectors. In fact, Hydro's energy 
management programs create a strong demand for 
enei^-efficient products and services. In turn, this 
^•eates ideal business opportunities for Ontario 
^ suppliers leading to new investtnent and jobs. 

httemational Product Technology Promotion 

Overseas marketing of the green sector, which has 
ti*emendous export potential, promotes Ontario as an 
attiractive place to invest. The Green Industry Strategy, 
tiierefore, identifies areas of sti'ength; targets existing 
and new markets; and encourages export trade 
missions in conjunction with industiy partners and 
otiier key ministiies. The Green Industry Office will 
work with the federal government and multilateral 
agencies to identify opportunities, promote Ontario 
industry and link up supphers with markets. 




